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How we did this

Pew Research Center conducted this study to better understand how many parents visit online
communities where other parents discuss their experiences raising children, and the sorts of
issues they discuss there. It is based on a representative survey of U.S. parents and an analysis of
six months of data from Reddit’s largest parenting forum, r/Parenting.

For the survey component of this analysis, we surveyed 3,054 parents who have children ages 12
and under from May 13 to 26, 2025. The survey sample includes respondents from two different
sources: Pew Research Center’s American Trends Panel (ATP) and SSRS’s Opinion Panel (OP).
The ATP and OP are both groups of people recruited through national, random sampling of
residential addresses who have agreed to take surveys regularly. This kind of recruitment gives
nearly all U.S. adults a chance of selection.

Interviews were conducted either online or by telephone with a live interviewer. The survey is
weighted to be representative of parents or guardians of children ages 12 and under by gender,

race, ethnicity, partisan affiliation, education and other factors. Read more about the ATP’s
methodology.

For the Reddit analysis, we collected all user submissions and comments on the r/Parenting
subreddit from Jan. 17 to July 17, 2025, using the Reddit Data API. The resulting dataset
contains 29,295 posts and 853,209 comments posted during that period.

For each post, we determined:

»  Whether the emotions expressed in the post were on balance positive or negative

» If the post mentioned any of three topics of interest (division of child care responsibilities
between parents, family finances and children’s technology use)

»  Whether the comments replying to the original post were supportive or not

Reddit post excerpts in this report have been edited for clarity and concision, and to remove
personally identifiable details.

Here are the questions and topline for the survey portion of the report. The methodology

contains more information about the survey, how we collected and classified Reddit data, and
how we validated the results of our analysis.


https://www.reddit.com/r/Parenting/
https://www.pewresearch.org/the-american-trends-panel/
https://www.pewresearch.org/the-american-trends-panel/
https://support.reddithelp.com/hc/en-us/articles/16160319875092-Reddit-Data-API-Wiki
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Terminology

On Reddit, a subreddit is a discussion page that focuses on a specific subject. Members of a subreddit
can write a post or submission for other users to read and respond to. “Post” and “submission” are used
interchangeably in this report.

Other users can reply to submissions with a comment. “Top-level” comments are those that respond
directly to the original submission, rather than comments that reply to another comment.

For the survey component of this report, “parents of a child age 12 or younger” and “parents” refer to
U.S. adults who are parents or guardians of at least one child age 12 or younger. Parents may also have
children in other age groups.
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How Parents Use Online Communities

On Reddit’s largest parenting forum, around one-in-five posts
mention kids’ technology use

As today’s parents navigate the challenges of raising a child, many are turning to online spaces
where fellow parents share their experiences. One such space is the r/Parenting community on
Reddit. It is the largest community for parents on the site, with more than 8 million members as
of November 2025.

To better understand the discussions about parenting that take place online, we examined six
months of user submissions and comments on the r/Parenting subreddit. We also conducted a
survey of U.S. parents with a child age 12 or younger to ask about their experiences with online
parenting communities.

Here are some of the main findings:

Posts on r/Parenting frequently mention kids’ technology use and the division of
parental duties.

Reddit users can write posts (also called “submissions”) that other users are able to read and
respond to. Posts on the r/Parenting subreddit cover a wide range of concerns. For this study,
we focused on those mentioning three key issues:

= 23% of all posts
mentioned the division  Around 1 in 5 posts on r/Parenting mention kids’

of child care technology use
responsibilities % of submissions on the r/Parenting subreddit that mention ...

penween parents. ing duties
parenting duties °
+ 18% mentioned kids’ Chicren' use Anyof these
° of technology : 44%

technology use.
Famil inances
L] 13% mentioned famﬂy Note: Submissions may mention more than one topic.

. . Source: Pew Research Center analysis of 29,295 Reddit submissions posted to
finances or the financial r/Parenting from Jan. 1-July 17, 2025.

challenges Of raising a “How Parents Use Online Communities”
child. PEW RESEARCH CENTER

In total, 44% of all posts on r/Parenting mentioned one or more of these issues.


https://www.reddit.com/r/Parenting/
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Parents often turn to these online communities in times of distress.

Some 48% of all posts written
during our six-month study Many posts on r/Parenting express mostly negative

period expressed mostly emotions, but comments largely offer support

n ive emotion n

ega.t . e emotions, ofte On Reddit, users post on discussion boards
describing concerns or called that focus on a specific
seeking advice for a stressful subject, such as parenting.
dilemma. Just 5% of posts

expressed mainly positive

emotions, such as those Post title
celebrating a developmental Reddit users Topic flair Posts can be

. . can write posts, tagged with
milestone or recounting a also known as  fialr that
success story. “submissions.” indicates the

topic of the
48% of posts in post.
Of the topics we looked at, r/Parenting
.. ... express mostly
posts mentioning the division  ,egative Users can write
. . ; 150 comments

of child care duties between emotions. O comments that

. . reply to a post.
parents were especially likely

. . O User_abc .
to be framed in a negative 88%of
comments in
way. t/Parenting are
supportive.
Commenters are there to rQ\ User_456

help.

Despite longstanding advice

to “never read the comments,”
we found that the comments
. . Source: Pew Research Center analysis of 29,295 Reddit submissions posted to
responding to these Reddit /Parenting from Jan. 17-July 17, 2025.
posts are overwhelmingly How Parents Use Online Communities

o . PEW RESEARCH CENTER
supportive and contribute

usefully to discussions.

A majority of the accounts that commented during these six months did so multiple times. This
highlights how online spaces for parents can provide a dedicated and supportive community to
reach out to in the face of specific challenges.


https://www.scientificamerican.com/blog/anthropology-in-practice/done28099t-read-the-comments-why-do-we-read-the-online-comments-when-we-know-theye28099ll-be-bad/
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Moms are especially likely to look
online for advice from other parents.

In our survey of U.S. parents, 34% say they
visit places online where other parents talk
about their experiences raising children at
least monthly. And 42% of mothers say they
do this regularly, nearly double the share
among fathers (22%).

34% of parents visit online parenting
communities at least monthly

% of U.S. parents of a child age 12 or younger who say
they visit places online where parents talk about
raising children ...

A few NET
Every timesa At least
day week monthly

Total 15% 34%

Fathers n 11 22

Source: Survey of U.S. parents conducted May 13-26, 2025.
“How Parents Use Online Communities”

PEW RESEARCH CENTER

18 42
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An analysis of the r/Parenting subreddit

To learn more about parenting discussions taking place online, we analyzed all the user
submissions and comments posted to the r/Parenting subreddit from January to July 2025. This
amounted to around 30,000 posts and 850,000 comments in total.

Issues people discuss on r/Parenting

Discussions on r/Parenting address a wide range of topics. Posters frequently ask for advice,
share recent parenting experiences or pose questions to the Reddit community. For this
analysis, we looked for three specific topics that appear frequently in user submissions:

» Division of child care responsibilities between parents
» Children’s use of technology
» Financial challenges of raising children

In total, 44% of all posts published during our six-month study period mention one or more of
these issues, with division of parenting responsibilities the most common. Below is a more in-
depth look at how often and in what contexts these topics are discussed. (Appendix A contains a
more detailed list of the terms that distinguish each topic.)

Division of parenting duties (mentioned in 23% of all posts): Frequent themes in these
posts include stay-at-home parenthood, co-parenting between separated parents and balancing
domestic work with a career outside the home.

For example, the following excerpts are adapted from r/Parenting posts mentioning shared
parenting responsibilities.

“I'm upset that I have to be available 24/7 even when my husband is home. I just
feel like I get no break. Am I overreacting? How should I approach this?”

“I am so burnt out. ... I work full time, I do all the cooking, and both kids are
more attached to me. I'm so drained and I'm cranky all the time. Is anyone else
going through this? Any advice?”

Children’s technology use (18% of all posts): Posts mentioning this topic are
distinguished by discussions of devices and screen time, TV, social media like YouTube and
TikTok, and popular video games for young people like Minecraft or Roblox. Read our October

2025 study for survey findings on how parents manage screen time for their kids.


https://www.reddit.com/r/Parenting/
https://www.pewresearch.org/internet/2024/05/09/teens-and-video-games-today/
https://www.pewresearch.org/internet/2025/10/08/how-parents-manage-screen-time-for-kids/
https://www.pewresearch.org/internet/2025/10/08/how-parents-manage-screen-time-for-kids/
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The following excerpts are adapted from r/Parenting posts mentioning children’s technology
use.

“My 9-year-old keeps telling me he’s the only one in class without an iPhone. I
found ways around parental controls when I was young, so I want to wait until
he is in middle school. But I do feel bad that he feels left out. If your 9-year-old
does have a phone, what type and how often do you check it? What types of
controls do you have on it?”

“My son just lounges in his room all day long in his pajamas. He will come
down to eat, then go back up. It’s like he’s not even part of the family because we
hardly see him. ... There are no interests stronger than his phone. He just wants
to lay in bed and chat with his friends and check his online football team.”

Financial challenges of parenthood and raising children (13% of all posts): Common
themes in these posts include general discussions of budgeting, costs and affordability, as well as
how to navigate significant expenses like rent, tuition, mortgages and paying off debts. Read our
2022 study for more on the economic challenges faced by U.S. parents.

The following excerpts are adapted from r/Parenting posts mentioning the financial challenges
of raising children.

“Rich parents, please think of families with lesser means when you're
considering how generous the tooth fairy should be. My kid’s speech therapy
costs are already bankrupting me. $50 per tooth is setting everyone up for
failure.”

“Day care is not within our budget, so my wife staying home and me working is
a better solution for the kids and our wallets. ... But she is stressed about her
internal self-worth and how to function with no regular job.”


https://www.pewresearch.org/short-reads/2022/12/07/one-in-four-u-s-parents-say-theyve-struggled-to-afford-food-or-housing-in-the-past-year/

9
PEW RESEARCH CENTER

Positive and negative emotions in posts on r/Parenting

When we examined the emotions expressed in r/Parenting posts, we found that 48% convey
negative emotions like anger, sadness, disgust, stress or fear.

A similar share of posts express neutral or mixed emotions. This includes posts that do not

clearly express any emotions, as well as those with a roughly even mix of positive and negative

emotions.

Posts that contain mainly positive emotions like gratitude, pride, joy or amusement are much
rarer. Just 5% of posts express these positive sentiments.

Certain posts are more likely
to be negative than others.

For instance, 59% of the most
popular posts (those with the
most comments and upvotes)
express primarily negative
emotions.

And of the topics we
measured, posts that mention
the division of parenting
responsibilities are by far the
most negative. Around two-
thirds of all posts mentioning
this topic (68%) express
negative emotions. For the
other topics we looked at, that
share is roughly half.

Around two-thirds of r/Parenting posts that mention
division of parental duties express negative emotions

% of submissions on the r/Parenting subreddit that express ...

Negative
emotions
All posts 47% 5%
Popular posts 34 7
BY TOPIC
Division of
parenting duties “ 29 3
Family finances 47 4
Children’s use

Note: “Popular posts” includes posts in the 90th percentile by number of comments and
upvote score.

Source: Pew Research Center analysis of 29,295 Reddit submissions posted to
r/Parenting from Jan. 17-July 17, 2025.

“How Parents Use Online Communities”

PEW RESEARCH CENTER
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Support and criticism in r/Parenting comments

Although negative emotions are quite common in r/Parenting posts, comments in direct
reply to these posts are overwhelmingly supportive.

Of the top-level comments that we collected over this six-month period — that is, those replying
directly to the original post and not to another comment — 88% offered support for the person
who made the original post. These include comments offering helpful advice, responding
thoughtfully to a question posed in the original post, or otherwise contributing positively to the
community discussion.

By contrast, just 12% of comments are not supportive of the original post or its author. These
include comments that are difficult to interpret or irrelevant to the original post, those that
provide a mix of advice and criticism, and those that are outright critical.

On r/Parenting, many posts express negative
emotions ...
% of submissions on the r/Parenting subreddit that express ...

Negative
emotions

... but commenters largely reply in support

% of top-level comments on the r/Parenting subreddit that are ...

Supportive

Source: Pew Research Center analysis of 29,295 Reddit submissions and 475,311 top-
level comments posted to r/Parenting from Jan. 17-July 17, 2025.
“How Parents Use Online Communities”

PEW RESEARCH CENTER

Other findings about posting and commenting behavior on r/Parenting

Our analysis uncovered several other findings that shed light on the use of online parenting
communities.
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Users on r/Parenting comment more often than they post. During our six-month study

period, over 110,000 unique accounts authored a post or a comment on r/Parenting. The vast
majority of these accounts (94%) left a comment, while 20% wrote a post.

Those who comment tend to do so repeatedly, with 59% of commenters writing multiple

comments over the six months. (By comparison, 16% of post authors submitted multiple times
in the same period.) Commenting is highly concentrated among a small share of users: The top
5% of commenters produced around half (52%) of all comments.

Toddlers and young children are a
frequent subject of discussion. On
Reddit, users submitting a post can tag
that post with a “flair” to indicate the topic
of discussion. Among the posts tagged
with a child age group in r/Parenting, 20%
are tagged “Toddler 1-3 years,” and a
similar share (23%) are tagged “Child 4-9
years.”

Posts on r/Parenting often get
deleted or removed. As of October
2025, just 62% of the posts we collected
were still accessible on the site. Some 29%
were deleted by the post author, while 9%
were removed by the subreddit
moderators.

r/Parenting posts frequently tagged as
mentioning toddlers, young children

% of submissions on the r/Parenting subreddit tagged
with an age group flair for children ages ...

0-8 weeks
2-12 months “
10-12 years “
[e]

13+ years

Note: Age groups represent flairs available on r/Parenting. The
13+ years category includes the “Teenager 13-19 Years” and
“Adult Children 18+ Years” flairs.

Source: Pew Research Center analysis of 29,295 Reddit
submissions posted to r/Parenting from Jan. 17-July 17, 2025.
“How Parents Use Online Communities”

PEW RESEARCH CENTER
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Survey findings: How U.S. parents use and view online parenting
communities

Online parenting
Mothers and young parents especially likely to visit

online parenting communities

% of U.S. parents of a child age 12 or younger who say they visit places
online where parents talk about their experiences raising children ...

communities can take many
forms. To learn more about
the average parent’s

experience, we surveyed U.S. NET At least
parents with at least one child monthly Rarely Never
0 0y 0, 0, 0,
age 12 or younger about Total ! 15" 34% U SE
li h Every — A few
online spaces where parents day t.meska
o . . 9 wee
talk about raising children. 6%
We asked them to think about mothers [EJIECH 18 42 32 26
their experiences with Fathers [ 41 22 36 42
platforms like social media
and online discussion forums. ~ Ages 1820 [EYNERM 17 | 45 33 21
3049 FFEN 15 31 34 34
Our survey finds that 34% of 50+ IE 9 17 28 54
parents say they visit AGE OF OLDEST CHILD
online parenting Under 5 n (A 19 | 47 33 20
communities at least 5orolder EJEEM 14 30 34 36
monthly. Another 34% say
.. . Source: Survey of U.S. parents conducted May 13-26, 2025.
they rarely visit them, while “How Parents Use Online Communities”

33% say they never do. PEW RESEARCH CENTER

Majorities of parents in nearly every major demographic group say they visit online parenting
communities at least rarely. And certain groups are especially likely to do so at least monthly:

» Mothers: 42% of mothers and 22% of fathers regularly do this, a difference of 20
percentage points.

*  Younger parents: 45% of parents ages 18 to 29 visit these sites regularly. By comparison,
31% of parents ages 30 to 49 visit online parenting communities regularly, as do just 17% of
parents ages 50 and older.

*» Newer parents: Almost half (47%) of parents whose oldest child is under 5 visit these
communities regularly.

1 Among parents who are ages 18 to 29 and whose oldest is child under 5, 52% visit online parenting communities regularly.
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How parents feel about online parenting communities

Among those who ever visit online parenting communities (even if only rarely), 63% say these
spaces make them feel more informed about being a parent. And about half (48%) say online
communities make them feel more connected to other parents.

But these experiences are not universally positive: 38% say parenting communities make them
feel more overwhelmed because of all the information they need to know. And sizable shares
say these communities make them feel less informed and less connected to other parents.

Majority of parents who visit online parenting communities say these spaces
make them feel more informed

Among U.S. parents of a child age 12 or younger who ever visit online parenting communities, % who say these
communities make them feel ...

A lot Doesn’t
more have much
— | | impact
Informed about \pr 444, 8% 48% 63% NET 26%
being a parent ° ° 0 ° °
Connected to
other parents 17 5 12 38 (0NN 48 34
Overwhelmed by all the
things they need to know 23 g 18 28 ol 38 39

Source: Survey of U.S. parents conducted May 13-26, 2025.
“How Parents Use Online Communities”

PEW RESEARCH CENTER




14
PEW RESEARCH CENTER

How many parents post or comment on
these sites? Larger share of mothers than fathers
post on online parenting communities

Among U.S. parents of a child age 12 or younger who
ever visit online parenting communities, % who say
commented about their own experiences as a they post or comment about their own experiences ...

parent. But only 5% say they do this often.

Among parents who ever visit online parenting
communities, 40% say they have posted or

Often
. _ NET
Mothers are more likely to engage in the Total 35% 40%
discussion than fathers are. Some 46% of
mothers who visit online parenting Mothers H 40 46
communities say they ever post or comment,
compared with 30% of fathers. Fathers 2 30

Source: Survey of U.S. parents conducted May 13-26, 2025.
“How Parents Use Online Communities”

PEW RESEARCH CENTER
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Methodology

This report is based on two different data sources: a representative survey of U.S. parents and
Reddit data from the r/Parenting subreddit.

The American Trends Panel survey methodology

Overview

Data in this report comes from Wave 171 of the American Trends Panel (ATP), Pew Research
Center’s nationally representative panel of randomly selected U.S. adults. The survey was
conducted from May 13 to 26, 2025, among a sample of adults who are parents or guardians of
any child age 12 or under. A total of 3,054 eligible parents responded out of 6,287 who were
sampled, for a survey-level response rate of 60% (AAPOR RR3).2 This includes 1,697
respondents from the ATP and an additional 1,357 from the SSRS Opinion Panel (OP).

The cumulative response rate accounting for nonresponse to the recruitment surveys and
attrition is 2%. The break-off rate among panelists who logged on to the survey and completed
at least one item is 1%. The margin of sampling error for the full sample of 3,054 respondents is
plus or minus 2.2 percentage points.

SSRS conducted the survey for Pew Research Center via online (n=2,935) and live telephone
(n=119) interviewing. Interviews were conducted in both English and Spanish.

To learn more about the ATP, read “About the American Trends Panel.”s

Panel recruitment

Since 2018, the ATP has used address-based sampling (ABS) for recruitment. A study cover
letter and a pre-incentive are mailed to a stratified, random sample of households selected from
the U.S. Postal Service’s Computerized Delivery Sequence File. This Postal Service file has been
estimated to cover 90% to 98% of the population.4 Within each sampled household, the adult
with the next birthday is selected to participate. Other details of the ABS recruitment protocol
have changed over time but are available upon request.5 Prior to 2018, the ATP was recruited
using landline and cellphone random-digit-dial surveys administered in English and Spanish.

A national sample of U.S. adults has been recruited to the ATP approximately once per year
since 2014. In some years, the recruitment has included additional efforts (known as an

2 The response rate is calculated as the number of eligible completes over the sum of eligible completes, breakoffs and nonrespondents,
where it is estimated that 81% of nonrespondents would have been eligible if they responded.

3 Learn more about the SSRS Opinion Panel.

4 AAPOR Task Force on Address-based Sampling. 2016. “AAPOR Report: Address-based Sampling.”

5 Email pewsurveys@pewresearch.org.



https://www.reddit.com/r/Parenting/
https://www.pewresearch.org/the-american-trends-panel/
https://ssrs.com/ssrs-solutions/ssrs-opinion-panel/
https://aapor.org/wp-content/uploads/2022/11/AAPOR_Report_1_7_16_CLEAN-COPY-FINAL-2.pdf
mailto:pewsurveys@pewresearch.org
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“oversample”) to improve the accuracy of data for underrepresented groups. For example,
Hispanic adults, Black adults and Asian adults were oversampled in 2019, 2022 and 2023,
respectively.

Sample design

The overall target population for this survey was noninstitutionalized persons ages 18 and older
living in the United States who are the parent or guardian of any child 12 or under. All active
ATP members who had previously indicated they were the parent or guardian of any child 12 or
under were invited to participate in this wave.

The ATP was supplemented with a sample from SSRS’s Opinion Panel. For the OP sample, SSRS
took a probability proportional to size (PPS) sample of OP panelists with children o to 17 years,
then screened respondents for selection. Only OP panelists who were parents or guardians of
any child 12 or under were screened into the survey.

At the start of the survey, potentially eligible respondents were asked a series of screening
questions to confirm their eligibility to complete the survey. For the ATP and OP samples,
respondents were considered eligible if they indicated they were the parent or guardian of any
child 12 or under.

Questionnaire development and testing

The questionnaire was developed by Pew Research Center in consultation with SSRS. The web
program used for online respondents was rigorously tested on both PC and mobile devices by
the SSRS project team and Center researchers. The SSRS project team also populated test data
that was analyzed in SPSS to ensure the logic and randomizations were working as intended
before launching the survey.

Incentives

All respondents were offered a post-paid incentive for their participation. ATP and OP
respondents may receive the post-paid incentive in the form of a check or gift code to online
merchants such as Amazon.com, Target.com or Walmart.com. Incentive amounts ranged from
$5 to $15 for ATP respondents, and $5 to $10 for OP respondents, depending on whether the
respondent belongs to a part of the population that is harder or easier to reach. Differential
incentive amounts were designed to increase panel survey participation among groups that
traditionally have low survey response propensities.
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Data collection protocol

The data collection field period for this survey was May 13 to 26, 2025. Surveys were conducted
via self-administered web survey or by live telephone interviewing.

For panelists who take surveys online:° Postcard notifications were mailed to a subset of
ATP panelists on May 12.7 Survey invitations were sent out in two separate launches: soft launch
and full launch. 427 panelists were included in the soft launch (60 from ATP, 367 from OP),
which began with an initial invitation sent on May 13. All remaining English- and Spanish-
speaking sampled online panelists were included in the full launch and were sent an invitation
on May 14.

Invitation and reminder dates for web respondents, ATP Wave 171

ATP SSRS OP
Soft launch Full launch Soft launch Full launch
Initial invitation May 13, 2025 May 14, 2025 May 13, 2025 May 14, 2025
First reminder May 16, 2025 May 16, 2025 May 16, 2025 May 16, 2025
Second reminder May 18, 2025 May 18, 2025 May 18, 2025 May 18, 2025
Third reminder May 21, 2025 May 21, 2025 N/A N/A
Final reminder May 24, 2025 May 24, 2025 N/A N/A

PEW RESEARCH CENTER

Panelists participating online were sent an email invitation. ATP panelists received up to four
email reminders if they did not respond to the survey, and OP panelists received up to two email
reminders if they did not respond to the survey. ATP panelists who consented to SMS messages
were sent an SMS invitation with a link to the survey and up to four SMS reminders. SSRS
panelists who consented to SMS messages were sent an SMS invitation with a link to the survey
and up to two SMS reminders.

For panelists who take surveys over the phone with a live interviewer:
Prenotification postcards were mailed to ATP panelists on May 9. Soft launch took place on May
13 and involved dialing until a total of four interviews had been completed. All remaining
English- and Spanish-speaking sampled phone panelists’ numbers were dialed throughout the

6 The ATP does not use routers or chains in any part of its online data collection protocol, nor are they used to direct respondents to
additional surveys.

7 Postcard notifications for web panelists are sent to 1) panelists who were recruited within the last two years and 2) panelists recruited
prior to the last two years who opt to continue receiving postcard notifications.
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remaining field period. Panelists who take surveys via phone can receive up to six calls from
trained SSRS interviewers.

Data quality checks

To ensure high-quality data, Center researchers performed data quality checks to identify any
respondents showing patterns of satisficing. This includes checking for whether respondents left
questions blank at very high rates or always selected the first or last answer presented. As a
result of this checking, no respondents were removed from the survey dataset prior to weighting
and analysis.

Weighting

The ATP data is weighted in a process that accounts for multiple stages of sampling and
nonresponse that occur at different points in the panel survey process. First, each panelist
begins with a base weight that reflects their probability of recruitment into the panel. Base
weights for OP respondents were provided by SSRS. The base weights for ATP and OP
respondents were combined and scaled to account for the sample design.

The combined base weights were calibrated to align with the following estimated benchmarks
for the population of parents or guardians of children ages 12 and under: age, gender, education,
race/ethnicity, years living in the U.S. (among foreign born), volunteerism, voter registration,
frequency of internet use, religious affiliation, party affiliation, census region, metropolitan
status, the number of children ages 0 to 4, the number of children ages 5 to 12, and the number
of children ages 13 to 17.

Because there are no official benchmarks for this population, weighting parameters were
estimated using the eligible respondents to Wave 171 from the ATP sample. First, all ATP
respondents who completed the screening questions on Wave 171, regardless of final eligibility,
were weighted to match the full set of ATP members who were sampled on the following
dimensions: age, gender, education, race/ethnicity, years living in the U.S. (among foreign
born), volunteerism, voter registration, frequency of internet use, religious affiliation, party
affiliation, census region and metropolitan status. These weights were then used to calculate
weighting parameters based only on ATP respondents to Wave 171 who screened as eligible.

In the final step, the weights were trimmed at the 1st and 99th percentiles to reduce the loss in
precision stemming from variance in the weights. Sampling errors and tests of statistical
significance take into account the effect of weighting.

The following table shows the unweighted sample sizes and the error attributable to sampling
that would be expected at the 95% level of confidence for different groups in the survey.
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Sample sizes and margins of error, ATP Wave 171

Group g:m::ghstlgg Plus or minus ...
Total U.S. adult parents of

a child age 12 or younger 3,054 2.2 percentage points
Child age

Under 2 296 7.2 percentage points
2-4 627 4.9 percentage points
5-7 699 4.6 percentage points
8-10 779 4.3 percentage points
11-12 642 4.7 percentage points
Parent race and ethnicity

White, non-Hispanic 1,839 2.8 percentage points
Black, non-Hispanic 349 6.6 percentage points
Hispanic 508 5.3 percentage points
Asian, non-Hispanic 232 8.1 percentage points

Note: Estimates for Asian parents are representative of English speakers only. Parents with
more than one child age 12 or younger were asked to answer about one randomly selected
child and may have children in other age groups. Unweighted sample sizes do not account
for the sample design or weighting and do not describe a group’s contribution to weighted
estimates. See the “Sample design” and “Weighting” sections above for details.

PEW RESEARCH CENTER

Sample sizes and sampling errors for other subgroups are available upon request. In addition to
sampling error, one should bear in mind that question wording and practical difficulties in
conducting surveys can introduce error or bias into the findings of opinion polls.
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Dispositions and response rates

Final dispositions, ATP Wave 171

AAPOR code ATP SSRS OP TOTAL
Completed interview 1.1 1,697 1,357 3,054
Eligible panelist, but broke off before completing survey 2.10 5 26 31
Survey completed after close of the field period 2.27 0 0 0
Eligible, but other non-interview 2.30 0 0 0
Completed interview but was removed for data quality 2.90 0 0 0
Screener not completed 3.20 69 2,422 2,491
Screened out 4.10 226 485 711
Total panelists sampled for the survey 1,997 4.290 6.287
Completed interviews | 1,697 1,357 3,054
Partial interviews 0 0 0
Refusals R 5 26 31
Non-contact NC 0 0 0
Other 0 0 0 0
Unknown household UH 0 0 0
Unknown other uo 69 2,422 2,491
Not eligible NE 226 485 711
Total 1,997 4,290 6,287
R R
AAPOR RR1 =1/ (I+P+R+NC+0+UH+UO) 96% 36% 55%
AAPOR RR3 =1/ (I+P+R+NC+0+[e*(UH+UO)]) 96% 43% 60%
PEW RESEARCH CENTER
Cumulative response rate, ATP Wave 171

ATP SSRS OP TOTAL

Weighted response rate to recruitment surveys 11% 5% 7%
% of recruitment survey respondents who agreed to join the 73% 59% 63%
panel, among those invited
% of those agreeing to join who were active panelists at start of 35% 70% 59%
Wave 171
Response rate to Wave 171 survey 96% 43% 60%

Cumulative response rate

3%

1%

2%

PEW RESEARCH CENTER
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How family income tiers are calculated

Family income data reported in this study is adjusted for household size and cost-of-living
differences by geography. Panelists then are assigned to income tiers that are based on the
median adjusted family income of all American Trends Panel members. The process uses the
following steps:

1. First, panelists are assigned to the midpoint of the income range they selected in a family
income question that was measured on either the most recent annual profile survey or, for
newly recruited panelists, their recruitment survey. This provides an approximate income
value that can be used in calculations for the adjustment.

2. Next, these income values are adjusted for the cost of living in the geographic area where the
panelist lives. This is calculated using price indexes published by the U.S. Bureau of
Economic Analysis. These indexes, known as Regional Price Parities (RPP), compare the

prices of goods and services across all U.S. metropolitan statistical areas as well as non-
metro areas with the national average prices for the same goods and services. The most
recent data available at the time of the annual profile survey is from 2022. Those who fall
outside of metropolitan statistical areas are assigned the overall RPP for their state’s non-
metropolitan area.

3. Family incomes are further adjusted for the number of people in a household using the
methodology from Pew Research Center’s previous work on the American middle class. This
is done because a four-person household with an income of say, $50,000, faces a tighter
budget constraint than a two-person household with the same income.

4. Panelists are then assigned an income tier. “Middle-income” adults are in families with
adjusted family incomes that are between two-thirds and double the median adjusted family
income for the full ATP at the time of the most recent annual profile survey. The median
adjusted family income for the panel is roughly $74,100. Using this median income, the
middle-income range is about $49,400 to $148,200. Lower-income families have adjusted
incomes less than $49,400 and upper-income families have adjusted incomes greater than
$148,200 (all figures expressed in 2023 dollars and scaled to a household size of three). If a
panelist did not provide their income and/or their household size, they are assigned “no
answer” in the income tier variable.

Two examples of how a given area’s cost-of-living adjustment was calculated are as follows: the
Pine Bluff metropolitan area in Arkansas is a relatively inexpensive area, with a price level that
is 19.1% less than the national average. The San Francisco-Oakland-Berkeley metropolitan area
in California is one of the most expensive areas, with a price level that is 17.9% higher than the

national average. Income in the sample is adjusted to make up for this difference. As a result, a


https://www.bea.gov/data/prices-inflation/regional-price-parities-state-and-metro-area
https://www.pewresearch.org/social-trends/2022/04/20/methodology-49/#adjusting-income-for-household-size
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family with an income of $40,400 in the Pine Bluff area is as well off financially as a family of
the same size with an income of $58,900 in San Francisco.

The respondents from the SSRS Opinion Panel oversample answered the same family income
and household size questions, and their incomes were adjusted using the procedures detailed
above. They were then assigned an income tier based on the median adjusted family income for
the full ATP at the time of the most recent annual profile survey.

Reddit data collection and analysis

This report analyzes posts and comments from the r/Parenting forum on Reddit. It is based on a
total of 29,295 posts (also known as “submissions”) and 853,209 comments posted on
r/Parenting from Jan. 17 to July 17, 2025. Post and comment text were classified using OpenATI’s
GPT-4.1 mini model. Details about data collection, classification and model performance are
discussed below.

Reddit data collection

Reddit posts, comments and engagement metrics from the r/Parenting subreddit were collected
using requests to the official Reddit Data API. We ran the Reddit data collection pipeline on an
hourly schedule from Jan. 17 to July 17, 2025. Each hour, we collected the following:

» All Reddit submissions posted to r/Parenting in the past hour, including the
submission author, title and body text. We also collected metadata such as the time it was
posted and the tag used to categorize the post (known as a “flair” on Reddit).

* Comments on all Reddit submissions posted to r/Parenting 48 hours earlier,
including the comment text, author and upvote count. We also collected metadata such as
the time it was posted and whether the comment was a reply to the original post or a reply to
another comment.

» Engagement metrics for all Reddit submissions posted to r/Parenting 48 hours
earlier, including the number of comments, upvote score (number of upvotes minus
downvotes) and upvote ratio (the ratio of upvotes to total votes).

For example, let’s say a submission was posted to r/Parenting on Jan. 17 at 7:40 a.m. This post
would be automatically collected at the next scheduled hourly collection (8:00 a.m.), and its
comments and engagement metrics would be collected at the hourly collection 48 hours later
(8:00 a.m. on Jan. 19).

On Feb. 21, two hours of data collection were disrupted by a brief sitewide Reddit outage.


https://support.reddithelp.com/hc/en-us/articles/16160319875092-Reddit-Data-API-Wiki
https://www.reddit.com/r/reddithelp/comments/1ivu9jj/resolved_on_22125_reddit_incident_reported/
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A Reddit submission status audit was conducted about nine months after the start of our data
collection period. On Oct. 16, 2025, we made a request to the Reddit Data API for every
submission in our original dataset to check whether the submission status was active, deleted or
removed.

Language and time zone of r/Parenting posts and comments

Over 99% of posts in r/Parenting are written in English. English language was detected for all
posts using the stringi R package’s function for detecting character set and language, with an
English confidence cutoff of 0.3.

Additionally, the subreddit is most active during the daytime in U.S. time zones. Based on the
timestamps available for the submissions and comments in our dataset, the most common times
to post were between 10 a.m. and 2 p.m. Eastern time. Meanwhile, the least common times to
post were between 2 a.m. and 6 a.m. Eastern time.

Post classification

To better understand discourse on r/Parenting, each Reddit post in our dataset was classified
based on the emotions expressed and topics mentioned in the post. Researchers worked with
qualitative coding interns to develop a codebook that describes these categories and accurately
reflects some themes that commonly appear in posts on r/Parenting.

After finalizing the category labels and definitions, two qualitative analysis interns labeled a
sample of 700 Reddit posts. Due to the relatively sparse occurrence of some labels, this sample
included a random sample of posts and an oversample of posts that contained relevant keywords
or flairs. The validation dataset of 700 posts included the following balance of class labels:

*» Emotion label: 337 negative, 89 positive and 274 neutral posts

» Topic labels:
o 148 posts that mention family finances, 552 that do not
o 120 posts that mention unequal division of labor, 580 that do not
o 146 posts that mention children’s technology use, 554 that do not

A summary of the labels, their definitions and an inter-rater reliability metric are available in
the table below. In the case of conflicts between coders, a member of the research team selected
a winning label for the final ground truth dataset.


https://search.r-project.org/CRAN/refmans/stringi/html/stri_enc_detect.html
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Human annotator agreement metrics for Reddit post labels

Inter-rater reliability

Label Definition (Cohen’s kappa) Agreement

Emotion Identifies the emotions expressed by the parent 0.620 TT%***
authoring the post as positive, negative or neutral.**

Topic: Family finances*  Identifies posts that mention family finances or costs 0.703 91%
related to raising a child.

Topic: Technology use* ldentifies posts that mention children’s use of digital 0.751 92%
technology.

Topic: Unequal division ldentifies posts that mention an unequal division of 0.664 91%

of labor*

child care responsibilities between parents, including

delegating tasks/decisions between parents or
navigating co-parenting between separated parents.

* Topic labels identify mentions of the topic in each post, but they do not necessarily indicate the primary focus of the post. Posts may
contain more than one topic.

** Positive emotions include expressions of gratitude, pride, joy or amusement, while negative emotions include expressions of anger,
sadness, disgust, stress or fear. The neutral label includes posts that express unclear, mixed or no emotions.

*** The main source of disagreement between human annotators for the emotion label was between the “neutral” label and other labels.
Completely opposing label conflicts (i.e., one coder labeling “positive” and the other labeling “negative”) were very rare, occurring in less
than 2% of posts in the sample.

Note: Qualitative coding interns labeled a sample of n=700 Reddit posts from the r/Parenting subreddit. Conflicts between annotator
labels were resolved by the research team to create a ground truth dataset.

“How Parents Use Online Communities”
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After labeling the validation dataset of 700 Reddit posts, we used OpenAI’s GPT-4.1 mini model
to classify all 29,295 Reddit posts in the full dataset. For each post, we prompted the model with
annotation instructions, a description of each label (taken from the codebook used by human
annotators), and the title and body of the Reddit post. For six posts in the dataset, the model did
not provide a valid label; these six posts were included in our analysis with an “unknown” label,
but the unknown share rounded to 0% for all calculations. The full model prompt text is
available in Appendix B. The model’s performance metrics are available in the table below.

Reddit post classification performance

Label F1 score Precision / Recall
(weighted avg.) (weighted avg.)
Emotion 0.825 0.833/0.827
Topic: Family finances 0.882 0.916/0.873
Topic: Technology use 0.877 0.916 / 0.867
Topic: Division of labor 0.820 0.880/ 0.799

Note: Performance metrics are calculated by comparing machine-generated labels (using
GPT-4.1 mini) with a validation dataset of human-annotated labels (n=700). Precision,
recall and F1 scores are a weighted average by class to account for class imbalance. The
model prompt is available in Appendix B.

“How Parents Use Online Communities”

PEW RESEARCH CENTER
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Comment classification

In addition to Reddit posts, we also classified comments to learn more about the community of
commenters on r/Parenting. In the six-month data collection period, we collected a total of
853,209 comments replying to the set of 29,295 posts. As noted in the data collection section
above, our comment dataset only includes comments that were posted within 48 hours of the
original post.

We observed that many posts in r/Parenting include explicit requests for advice, information or
sympathy, and discourse on the subreddit largely takes place in the comments that respond and
react to these posts. To assess the community response to posts on r/Parenting, we classified a
comment as “supportive” if it thoughtfully or helpfully replies to the original post. This includes
comments that offer helpful advice, respond to a question posed in the post or otherwise
contribute positively to the community discussion.

It should be noted that by this definition, “supportive” does not require that the comment agrees
with the original post; for example, constructive criticism or a respectful disagreement still
counts as supportive if it contributes positively to the conversation and replies helpfully to the
original post. On the other hand, comments that have a disrespectful tone, criticize the original
post or author, are off-topic, or are difficult to interpret would be classified as “not supportive.”

For this comments analysis, we focused only on comments that replied directly to the original
post, also known as top-level comments. Since a Reddit comment may be posted as a reply to
other comments, it is common for lengthy comment threads to develop into discussions that
may be only adjacently related to the original post.

Out of the 853,209 comments in our full dataset, 475,311 of those comments were valid top-level
comments. Valid top-level comments include comments that satisfy the following criteria:

» The comment replies to the original post, rather than replying to another comment.

* The comment author is not the same user as the original post author.

* The comment author is not a r/Parenting subreddit moderator (i.e., the author username is
not “AutoModerator” or “Parenting-ModTeam”).

» The comment was not deleted by the user or removed by Reddit.

To create a ground truth dataset for comment classification, two qualitative coding interns
labeled a sample of 1,005 top-level comments as “supportive” or “not supportive.” Due to the
sparse occurrence of unsupportive comments, this sample included a random sample of
comments and an oversample of comments that were likely to be not supportive. The
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oversample of likely unsupportive comments was selected using an early version of the
classification prompt to a large language model.

The qualitative coders reached 92% agreement on the comments ground truth dataset (Cohen’s
kappa = 0.624). In the case of conflicts between coders, a member of the research team selected
a winning label for the final validation dataset. The validation dataset of 1,005 posts included
881 supportive comments and 124 unsupportive comments.

We used OpenAI’s GPT-4.1 mini model to classify all 475,311 valid top-level comments in the full
dataset. For each request to the model, the input prompt included annotation instructions and a
description of the “supportive” and “not supportive” label. It also included the Reddit post text
and the text of up to five corresponding comments to be classified. The full model prompt text is
available in Appendix B. Based on the human-annotated ground truth dataset, the model
achieved 87% accuracy, with a weighted average F1 score of 0.876, precision score of 0.886 and
a recall score of 0.868. Of all 475,311 valid top-level comments in the dataset, 102 comments
could not be classified due to errors parsing the model output.
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Appendix A: Distinctive terms by topic in r/Parenting posts

All 29,925 Reddit posts in our dataset were classified by mentions of three topics: family
finances, technology use, and division of labor. We used a pointwise mutual information (PMI)
metric to identify terms that are associated with posts mentioning each topic. Distinctive terms
for each topic are listed in the table below.

Distinctive terms by topic in r/Parenting posts

Family finances Technology use Division of parental

duties
money screen husband
pay phone custody
afford youtube ex
expensive app partner
cost tv coparenting
income ipad dad
insurance apps chores
budget tablet sahd*
bills video wife
finances ai shifts
rent roblox breadwinner
paid media court
savings gaming work
cash minecraft housework
price tiktok responsibility
expenses iphone default
paying devices split
bank computer duties
affordable controls agreement
debt device dishes
dollars digital maid
allowance wifi load
mortgage spotify sahm*
paycheck snapchat visitation
tuition technology cooks

* “sahd” and “sahm” stand for “stay-at-home dad” and “stay-at-home mom.”

Note: Distinctive terms are ordered by the term’s mutual information for the given topic.
Redundant terms (such as “cost” and “costs”) were simplified. For each topic, pointwise
mutual information was calculated based on the set of Reddit posts labeled by topic.
Source: Pew Research Center analysis of 29,295 Reddit submissions posted to the
r/Parenting subreddit from Jan. 17-July 17, 2025.

“How Parents Use Online Communities”

PEW RESEARCH CENTER



https://www.pewresearch.org/decoded/2022/07/13/analyzing-text-for-distinctive-terms-using-pointwise-mutual-information/
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Appendix B: Post and comment classification prompts

For this report, Reddit posts and comments were classified using the following prompts to GPT-
4.1 mini. The prompts were designed to mirror the codebooks that our research team used to
create the validation datasets of human-annotated posts and comments. In the prompt
templates below, italics indicate input text that varies based on the post or comment being
classified.

Post emotion classification prompt

You are a social science researcher tasked with assigning emotional valence labels to a dataset.

You will receive the text of a Reddit submission on the r/Parenting subreddit forum. Designate the emotional valence
expressed by the parent who wrote the post as either POSITIVE, NEGATIVE, or NEUTRAL in alignment with the following
codebook:

POSITIVE posts include: Strong expressions of gratitude, pride, joy, or amusement OR Celebratory sentiments OR Posts with
mixed emotions that overall lean positive. On their own, neutral descriptions of a child’s preferences, a child having fun or
holiday celebrations do not count; this label only applies if the parent explicitly expresses positive emotion.

NEGATIVE posts include: Strong expressions of anger, sadness, disgust, stress, or fear OR Posts with mixed emotions that
overall lean negative. Posts seeking advice for challenging situations are very common in this subreddit, and not all of
these posts should be counted as NEGATIVE. Please use this label only for posts that explicitly describe the negative
emotions that the post author is experiencing.

NEUTRAL posts include: Telling a story, asking for advice, or sharing other information without suggesting a strong emotion
from the author OR Posts that show mixed emotions and it is unclear whether the post leans overall more positive or
negative. Posts that show a parent’s concern but which do not express a strongly positive or negative emotion (i.e., other
than practical concern) should be classified as NEUTRAL.

The label should apply to the emotion expressed by the parent who wrote the post, not the child’s emotion.

Special note about the NEUTRAL label:

Use the NEUTRAL label liberally. This is often the best choice for posts that don’t show strong expressions of emotion one
way or the other. Some posts may describe a fortunate or unfortunate situation but do not explicitly express a positive or
negative emotion from the parent who authored the post. Posts like this should be labeled as NEUTRAL. For example, a
parent may post something like: “My child often has tantrums when we try to get her to eat peas, because she doesn'’t like
peas. Do you have any tips for how to get her to eat?” This post describes a common challenge in parenting but doesn't use
overly emotional language. Therefore, it should be labeled as NEUTRAL. However, if the post specifically said, “My child
often has tantrums when we try to get her to eat peas, because she doesn’t like peas. I'm getting really worried about it. Do
you have any tips for how to get her to eat?” then it would be NEGATIVE.

Please categorize the emotion of the provided Reddit post. Reply only with one of the three specified responses: POSITIVE,
NEGATIVE, or NEUTRAL. Do not respond with any additional text before or after.

TITLE: <title of post to be classified>

<body text of the post to be classified>

Post topic classification prompt

You are a social science researcher tasked with assigning topic labels to a dataset.

You will receive the text of a Reddit submission on the r/Parenting subreddit forum. Based on the Reddit submission, you
will assign three topic labels to the Reddit post. The three topics are finances, division of labor, and technology. The three
topic labels are defined as follows.

*%*% FINANCES TOPIC: ***
Description: These posts contain discussions of family finances or costs related to raising a child.
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If the finance topic is present in the Reddit post, assign the label MENTIONS_FINANCES.
If not, assign the label DOES_NOT_MENTION_FINANCES.

For example, the finances topic includes:

- Budgeting for parenting needs

- Child care and education costs

- Complaints about high prices of parenting expenses
- Money-saving tips

The finances topic label does NOT include:

- Family finances that do not relate to child care costs or the material comfort of a child (e.g., a post about an aunt who
can’t afford their electricity bill, but that doesn’t have any impact on a child/parent relationship mentioned in the post)

- Children’s access to money, unless it relates to the family’s finances (e.g., a post about children’s allowance would NOT
count, but a post about a parent struggling to afford an allowance for their child WOULD count)

- Mentions of events that may have financial impacts, but these financial impacts are not mentioned in the post (e.g., a
post about identity theft in which the possible financial impacts such as credit score or bank fraud are NOT mentioned
would NOT count)

- Posts that mention a purchase or a price WITHOUT discussing affordability or expressing a judgment about whether the
cost was too high or too low (e.g., a post that says, “We are taking the kids on a cruise to Miami. The cruise tickets were
$1,000 each and cover six days of travel. Do you have any travel tips for bringing kids on a cruise?” would NOT count)

*%% DIVISION OF LABOR TOPIC: ***

Description: These posts mention unequal share of child care responsibilities between parents, or delegation of different
child care responsibilities between parents.

If the division of labor topic is present in the Reddit post, assign the label MENTIONS_LABOR.
If not, assign the label DOES_NOT_MENTION_LABOR.

For example, the division of labor topic includes:
- Navigating co-parenting responsibilities, where the child splits time between parents with custody
- One parent having more decision-making power than the other

- Unequal division of household chores (Note that this does not necessarily have to be negative: e.g., “I stay at home and
take on child care while my spouse works and goes grocery shopping” would count, even if it's in a positive or neutral tone)

- Other mentions of navigating shared responsibility of child care

The division of labor topic label does NOT include:
- Sharing responsibilities between people who are not directly responsible for the child (e.g., a grandparent, a nanny, etc.)

- Appreciation posts that describe the efforts or work of another parent (e.g., “My husband took out the trash today! I'm so
proud.” would NOT count)

- Disagreements between parents about child care decisions, especially when the disagreement does not indicate any
power imbalance or unequal parental responsibility between parents (e.g., “l want my kid to eat Cheerios, but my spouse
doesn’t like to feed them Cheerios. Who do you think is right?” would NOT count)

- Single parents or divorced parents talking about their day-to-day parenting life, without explicit mentions of an
absent/slacking co-parent (e.g. “I’'m a stay-at-home mom who feels overwhelmed.” would NOT count, since no partner is
mentioned. But “I'm a stay-at-home mom and my husband doesn’t help me enough” would count)

- Division of labor between a child and their parent, or a child doing chores around the house

*%*%* TECHNOLOGY TOPIC: ***
Description: These posts contain mentions of children’s use of digital technology.

If the children’s use of technology topic is present in the Reddit post, assign the label MENTIONS_TECH.
If not, assign the label DOES_NOT_MENTION_TECH.

For example, the technology topic includes mentions of:

- Children’s use of smart phones, tablets, laptops, smartwatches, etc.

- Kids using social media

- Kids’ screen time, managing kids’ screen time, and screen time as a punishment or reward
- Children playing video games

- Cyberbullying & child safety online

- Kids’ use of Al and Al chatbots, such as for schoolwork or for entertainment
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- The technology label can apply to a post that does not feature digital technology as the main focus. But the mention of
technology should be substantive, even if it is a minor part. See the “does not include” section below.

The technology topic label does NOT include:
- Any parental device usage

- Mentions of technology where the child’s access to technology is irrelevant to the story, concern, or advice given in the
post. (e.g., A conversation that took place on a cell phone, where access to the device itself was not a factor in the
conversation or the ability to conduct that conversation, would NOT count.)

Note: For each topic described above, any mention of the topic should be considered; it does not have to be the central
focus of the post. In fact, many mentions of these topics may occur as a small part of a longer and more wide-ranging post.

Please categorize the topics of the provided Reddit post using the topic definitions provided above. A Reddit post may
mention multiple topics described above, or it could mention none of them. Reply with a structured JSON-formatted output,
where the key is the name of the topic and the value is the selected label for that topic. For example, a valid output would
look like:

{"FINANCES": "MENTIONS_FINANCES", "DIVISION_OF_LABOR": "MENTIONS_LABOR", "TECHNOLOGY":
"DOES_NOT_MENTION_TECH"}

TITLE: <title of post to be classified>

<body text of the post to be classified>

Comment supportiveness classification prompt

You are a research assistant tasked with assigning labels to a dataset of Reddit comments. You will receive the text of a
Reddit post from the r/Parenting subreddit, followed by up to 5 comments replying to the post. For each comment, you will
decide whether the comment is SUPPORTIVE or CRITICAL of the original post. It might be helpful to consider: If you were the
original poster and you received the comment, would your reaction be positive or negative?

You will label each comment with one of three labels: SUPPORTIVE, MIXED, or CRITICAL. The labels are defined as follows:

- Mark the comment as SUPPORTIVE if the post author would likely feel supported by this comment. The comment may
satisfy any of the following:

- Helpfully address or validate the main ideas of the original post and/or contribute to the discussion in a helpful way
- Provide advice as asked for by the OP in a constructive or helpful manner

- Express support, enthusiasm, and other positive emotions towards the original post

- Provide constructive criticism or a respectful disagreement

- Empathize, for example by sharing a similar experience

- Note that a SUPPORTIVE comment does not have to *agree* with the original post author, especially if the post solicits
advice or encourages discourse/debate! As mentioned above, a SUPPORTIVE comment may thoughtfully disagree with the
original post or provide constructive criticism.

- Mark the comment as CRITICAL if the post author would likely feel criticized by this comment. The comment may satisfy
any of the following:

- Expresses disapproval of the original post (or the original post author), without expressing empathy or understanding

- Does not help address concerns in the original post, or addresses the post but does not use a helpful or constructive
tone

- Criticizes the post author, without any constructive or helpful spin
- Gives critical feedback to the post author when the post does not solicit advice
- Uses a rude, disrespectful, or mean-spirited tone

- Lodges a personal attack on the post author or their child, or criticizes the post author’s personal ability to be a good
parent

- Mark the comment as MIXED if it's unclear whether the post author would feel supported or criticized by this comment.
The comment may:

- Offer unsolicited advice that may be helpful, but which is not relevant to the original post

- Offer advice that addresses the original post and provides commentary that may be helpful, but which also criticizes the
parent. These “harsh advice”-style comments may use a negatively judgmental, snarky or firm tone (rather than a friendly
or empathetic tone)

- Be off-topic, difficult to understand, nonsense/gibberish, or too brief to suggest a supportive or critical tone
- Express an even mix of both supportive and critical attributes
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- Mark the comment as NA if the comment text is [deleted], [removed by Reddit], [comment by OP] or similar.

Note that comments phrased as clarifying questions can be difficult to categorize. The label depends on how the question
was asked: Does it use a tone that sounds like the comment is making a genuine attempt to understand, listen, and/or
address the original post? If so, it may be SUPPORTIVE. On the other hand, does it use a tone that’s sarcastic or throws into
question the validity of the original post? If so, it may be CRITICAL.

Use your best judgement and the definitions supplied above to mark each comment as SUPPORTIVE, CRITICAL, or MIXED.
In particular, don’t hesitate to use the MIXED label for comments that have both critical and supportive elements. The input
text format will look something like this:

Title: Do you think kids should get braces?
Submission text:
I don’t want to spend $3,000 on braces. Is it really necessary?

----- Comment 1 with ID: aaaaaaa —
Yes, braces are good for long-term health.

----- Comment 2 with ID: bbbbbbb -—
| don’t think you need it, | never had braces and I'm totally fine.

----- Comment 3 with ID: cccceee —
| can’t believe there are parents on here who wouldn’t get braces for their kid.

----- Comment 4 with ID: ddddddd —

You didn’t provide enough information, you’re not gonna get good advice if we don’t know how bad your kid’s teeth are.
That being said, I'd say it's probably worth it to get braces in most cases.

----- Comment 5 with ID: eeeeeee —
| understand that it's a big investment, but | really think it pays off in the long run to get braces.

The output should be formatted as a structured JSON output that includes the comment index, comment ID and label for
each comment. Using the example input Reddit text above, the output would look like:

[
{

"comment_index": 1,
"comment_id": "aaaaaaa",
"label": "SUPPORTIVE"

"comment_index": 2,
"comment_id": "bbbbbbb",
"label": "SUPPORTIVE"

"comment_index": 3,
"comment_id": "cccceec”,
"label": "CRITICAL"

"comment_index": 4,
"comment_id": "ddddddd",
"label": "MIXED"

"comment_index": 5,
"comment_id": "eeeeeee",
"label": "SUPPORTIVE"
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]

Note that the input text may contain fewer than 5 comments. If this is the case, then please only include the available
comments in the output JSON list.

Title: <post title>
Submission text: <post body text>

----- Comment 1 with ID: <comment ID> -—
<comment body text>

----- Comment 2 with ID: <comment ID> -—
<comment body text>

----- Comment 3 with ID: <comment ID> —-
<comment body text>

----- Comment 4 with ID: <comment ID> -—
<comment body text>

----- Comment 5 with ID: <comment ID> —-
<comment body text>
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Topline

2025 PEW RESEARCH CENTER’S AMERICAN TRENDS PANEL
WAVE 171 MAY 2025
INTERNET TOPLINE
MAY 13-26, 2025
TOTAL N=3,054

Note: All numbers are percentages unless otherwise noted. Percentages less than 0.5% are
replaced by an asterisk (*). Rows/columns may not total 100% due to rounding. The
questions presented below are part of a larger survey conducted on the American Trends
Panel.

“No answer” includes web respondents who do not answer the question as well as
telephone

respondents who refuse to answer or who say they don’t know how to answer. In cases
where “"Not sure” was offered as an explicit option to web and telephone respondents, the
“No answer” category includes only web skips and telephone refusals.

This survey was conducted primarily online, with some interviews conducted by live
telephone. This topline shows the programming language for online administration. For
details on how questions were slightly modified for phone administration, visit the
questionnaire.

American Trends Panel surveys conducted between October 2016 and June 2024 were
conducted fully online (with tablets and data plans provided to adults without home
internet). For additional details, visit the methodology.

PN = Programming note
Margin of error at 95%

Sample size confidence level
U.S. adult parents of a child age 12 3.054

or younger® +/- 2.2 percentage points

PARFORUM
ASK ALL PARENTS OF A CHILD AGE 12 OR YOUNGER:
[ PN: ROTATE RESPONSE OPTIONS 1-5/5-1]

How often, if ever, do you visit places online where parents talk about their experiences
raising children, like on social media or online discussion forums?

May 13-26, 2025

6 Every day

13 A few times a week
15 A few times a month
34 Rarely

33 Never

* No answer

[ PN: DISPLAY FORUMINF, FORUMCONF AND FORUMCONN ON SAME PAGE; RANDOMIZE
ORDER OF QUESTIONS ]

8 Individuals were screened into the survey if they were a parent or guardian of a child age 12 or younger. “Parents” refers to this group in
the 2025 tables throughout.
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DISPLAY IF VISITS PARENTING SITES (PARFORUM =1-4):

Thinking about the places you visit online where other parents talk about raising children, how much
do they make you feel each of the following?

FORUMINF

ASK IF PARENT OF A CHILD AGE 12 OR YOUNGER WHO VISITS PARENTING SITES
(PARFORUM=1-4)[N=2,059]:

[ PN: ROTATE RESPONSE OPTIONS 1-4/4-1, HOLDING 5 LAST, IN SAME ORDER AS
FORUMCONF AND FORUMCONN ]

Informed about being a parent

May 13-26, 2025

15 A lot more informed
48 A little more informed
8 A little less informed
3 A lot less informed
26 Doesn’t have much impact
* No answer
FORUMCONF

ASK IF PARENT OF A CHILD AGE 12 OR YOUNGER WHO VISITS PARENTING SITES
(PARFORUM=1-4)[N=2,059]:

[ PN: ROTATE RESPONSE OPTIONS 1-4/4-1, HOLDING 5 LAST, IN SAME ORDER AS
FORUMINF AND FORUMCONN]

Overwhelmed by all the things you need to know

May 13-26, 2025

10 A lot more overwhelmed
28 A little more overwhelmed
18 A little less overwhelmed
5 A lot less overwhelmed
39 Doesn’t have much impact
* No answer

FORUMCONN

ASK IF PARENT OF A CHILD AGE 12 OR YOUNGER WHO VISITS PARENTING SITES
(PARFORUM=1-4)[N=2,059]:

[ PN: ROTATE RESPONSE OPTIONS 1-4/4-1, HOLDING 5 LAST, IN SAME ORDER AS
FORUMINF AND FORUMCONF ]

Connected to other parents

May 13-26, 2025

10 A lot more connected

38 A little more connected

12 A little less connected

5 A lot less connected

34 Doesn’t have much impact

* No answer
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PARPOST

ASK IF PARENT OF A CHILD AGE 12 OR YOUNGER WHO VISITS PARENTING SITES
(PARFORUM=1-4)[N=2,059]:

Do you ever post or comment online about your own parenting experiences?

May 13-26, 2025

5 Yes, often
35 Yes, occasionally
60 No

* No answer
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2025 PEW RESEARCH CENTER’S AMERICAN TRENDS PANEL
WAVE 171: Survey of Parents on Kids’ Tech Use
MAY 13-26, 2025

QUESTIONNAIRE
Note: The questions presented below are part of a larger survey conducted on the American
Trends Panel. For all questions, the 98 (“don’t know"” in phone mode) and 99 (refusal in
phone mode and no answer in web mode) codes are combined in the data for analytical
purposes.

PN = Programming note

TXT
*SAMPLE SOURCE FOR SURVEY PROGRAMMING LOGIC*

X_PANEL
1=ATP (SSRS SampSource=7)
2=SSRS OP (SSRS SampSource=2)
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QUE: KIDSAGEGRP
ASK ALL:
[ PN: PROGRAM A NUMERIC TEXT BOX TO THE RIGHT OF EACH AGE RANGE; VALID RANGE

FOR RESPONDENT=0-9; VALID RANGE FOR PROGRAM=0-99; NO LETTERS OR DECIMALS ]
[ PN: IF WEB AND BLANK, SOFT PROMPT: "Please enter a humber in each box. If you would like
to skip, click Next.” ALLOW TO CONTINUE IF SKIP AGAIN WITHOUT A RESPONSE; IF CATI,
INTERVIEWERS MUST ENTER A RESPONSE FOR EACH AGE RANGE, OR SELECT DK OR
REFUSED ]
[ PN: IF ENTERS A NUMBER GREATER THAN 9, BUT LESS THAN 100 SOFT PROMPT: "“If you
have more than 9 children in this age group, please enter 9 and click Next.” ]
[ PN: IF ENTERS A NUMBER GREATER THAN 99 HARD PROMPT: "The number you entered is too
large”]
In a previous survey, you indicated that you have one or more children. Part of this survey will
ask questions about your experience as a parent. Just to confirm...

How many children do you have in the following age groups?
[ PN: IF WEB: ] [Enter number of children in each age category. Enter 0O if none]
[ PN: IF CATI: ] (READ LIST)

0 to 4 years old [ PN: PROGRAM NUMERIC TEXT BOX ]

5to 12 years old [ PN: PROGRAM NUMERIC TEXT BOX ]

13 to 17 years old [ PN: PROGRAM NUMERIC TEXT BOX ]

18 years or older [ PN: PROGRAM NUMERIC TEXT BOX ]

[ PN: IF CATI: ] (DO NOT READ) Don't know

[ PN: IF WEB: ] Web blank / [ PN: IF CATI: ] (DO NOT READ) Refused

OODPWNR

8
9

[ PN: CREATE DOV_KIDS0TO12 WHERE: DOV_KIDS0TO12 = KIDSAGEGRP_1 +
KIDSAGEGRP_2

(TREAT ANY REFUSALS IN KIDSAGEGRP_1 OR KIDSAGEGRP_2 AS ZERO. DO NOT INCLUDE
KIDSAGRP_3 OR KIDSAGEGRP_4 IN CALCULATION.)

PANELIST MUST HAVE AT LEAST 1 CHILD AGE 0 TO 12 (DOV_KIDS0TO12>0) TO QUALIFY
FOR REMAINING QUESTIONS. IF NO CHILDREN BETWEEN THE AGES OF 0 TO 12 OR
REFUSED THE QUESTION (DOV_KIDS0TO012=0), PANELIST WILL NOT BE ASKED ANY
ADDITIONAL QUESTIONS.

FOR ATP (X_PANEL=1), RESPONDENT WILL STILL COUNT AS A COMPLETE FOR
ADMINISTRATIVE PURPOSES, SO PROPER INCENTIVE IS AWARDED, BUT SHOULD NOT BE
INCLUDED IN THE FINAL COMPLETES DATASET. THEY SHOULD ONLY BE INCLUDED IN THE
SOFT LAUNCH DATA AND THE “"ALL SAMPLED"” DATASET. FOR DISPOSITIONS AND IN THE
ALL-SAMPLED FILES, THEY SHOULD BE CONSIDERED A SURVEY SCREENOUT.

FOR OP (X_PANEL=2), RESPONDENT WILL COUNT AS A SCREENOUT AND SHOULD NOT
RECEIVE A REWARD. FOR DISPOSITIONS AND IN THE ALL-SAMPLED FILES, THEY SHOULD
BE CONSIDERED A SURVEY SCREENOUT. ]

[ PN: CREATE 4 KIDSAGEGRP_REFUSED VARIABLES, ONE FOR EACH AGE RANGE ]

TXT:
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[ PN: IF DOV_KIDS0TO12>0, CONTINUE ]
[ PN: IF DOV_KIDS0TO12=0, THANK AND TERMINATE AND SHOW THE FOLLOWING
SCREENOUT TEXT ON A SCREENOUT PAGE WITH THE “"BACK” BUTTON DISABLED: ]

e FOR ATP (X_PANEL=1): "Thank you! That completes this survey. The rest of the questions
explore views among certain groups of people, which do not apply to you based on your
responses. Even though this survey was short, you'll still receive your payment as a thank you
for your time. As always, thank you for being a valued member of the American Trends
Panel.” IF INCENT_PREF=1, REDIRECT TO VI LANDING PAGE AND SEND INCENTIVE
EMAIL.

¢ FOR OP (X_PANEL=2): “Sorry, you do not qualify for this survey. Thanks for trying! Your
willingness to participate means a lot to us, and we’ll be sure to invite you to future surveys
soon. Keep an eye on your email for your next opportunity! [ PN: IF WEB: ] If you have any
questions, feel free to reach out to our Panel Manager at jamie.miller@ssrs.com. Thanks again
for being a valued panelist!” DO NOT REDIRECT AND DO NOT SEND INCENTIVE.

TXT:

[ PN: IF RESPONDENT DID NOT REFUSE KIDSAGEGRP BUT HAS NO CHILDREN 12 OR UNDER
((KIDSAGEGRP_1_REFUSED=0 OR KIDSAGEGRP_2_REFUSED=0) AND
DOV_KIDS0TO012=0), CODE AS DISPO CODE 50 (SCREENOUT) ]

[ PN: IF RESPONDENT REFUSED KIDSAGEGRP_1 AND KIDSAGEGRP_2
(KIDSAGEGRP_1_REFUSED=99 AND KIDSAGEGRP_2_REFUSED=99), CODE AS DISPO CODE
43 (SCREENING REFUSAL) ]

QUE: PARFORUM

ASK ALL:

[ PN: ROTATE RESPONSE OPTIONS 1-5/5-1, HOLDING 98 AND 99 LAST; INCLUDE
ROTATION IN DATA FILE ]

How often, if ever, do you visit places online where parents talk about their experiences
raising children, like on social media or online discussion forums?

[ PN: IF CATI: ] (READ LIST)

1 Every day

2 A few times a week

3 A few times a month

4 Rarely

5 Never

98 [ PN: IF CATI: ] (DO NOT READ) Don't know

99 [ PN: IF WEB: ] Web blank / [ PN: IF CATI: ] (DO NOT READ) Refused


mailto:jamie.miller@ssrs.com
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TXT:

[ PN: DISPLAY FORUMINF, FORUMCONF, AND FORUMCONN ON SAME PAGE; RANDOMIZE
ORDER OF QUESTIONS; INCLUDE RANDOMIZATION IN DATA FILE ]

TXT:

DISPLAY IF VISITS PARENTING SITES (PARFORUM =1-4):

Thinking about the places you visit online where other parents talk about raising children, how much
do they make you feel each of the following?

QUE: FORUMINF

ASK IF VISIT PARENTING SITES (PARFORUM=1-4):

[ PN: ROTATE RESPONSE OPTIONS 1-4/4-1, HOLDING 5, 98 AND 99 LAST, IN SAME ORDER
AS FORUMCONF AND FORUMCONN; INCLUDE ROTATION IN DATA FILE ]

[ PN: IF WEB: ] Informed about being a parent

[ PN: IF CATI: ] (First/Next), Informed about being a parent

[ PN: IF CATI: ] (RE-READ QUESTION STEM IF NECESSARY: Thinking about the places
you visit online where other parents talk about raising children, how much do they make you
feel informed about being a parent?)

[ PN: IF CATI: ] (READ LIST)

A lot more informed

A little more informed

A little less informed

A lot less informed

Doesn’t have much impact

[ PN: IF CATI: ] (DO NOT READ) Don't know

[ PN: IF WEB: ] Web blank / [ PN: IF CATI: ] (DO NOT READ) Refused

OCOUUTDAWNE

8
9

QUE: FORUMCONF

ASK IF VISIT PARENTING SITES (PARFORUM=1-4):

[ PN: ROTATE RESPONSE OPTIONS 1-4/4-1, HOLDING 5, 98 AND 99 LAST, IN SAME ORDER
AS FORUMINF AND FORUMCONN; INCLUDE ROTATION IN DATA FILE ]

[ PN: IF WEB: ] Overwhelmed by all the things you need to know

[ PN: IF CATI: ] (First/Next), Overwhelmed by all the things you need to know

[ PN: IF CATI: ] (RE-READ QUESTION STEM IF NECESSARY: Thinking about the places
you visit online where other parents talk about raising children, how much do they make you
feel overwhelmed by all the things you need to know?)

[ PN: IF CATI: ] (READ LIST)

A lot more overwhelmed

A little more overwhelmed

A little less overwhelmed

A lot less overwhelmed

Doesn’t have much impact

[ PN: IF CATI: ] (DO NOT READ) Don't know

[ PN: IF WEB: ] Web blank / [ PN: IF CATI: ] (DO NOT READ) Refused

OCOUUTDAWNHK

O
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QUE: FORUMCONN

ASK IF VISIT PARENTING SITES (PARFORUM=1-4):

[ PN: ROTATE RESPONSE OPTIONS 1-4/4-1, HOLDING 5, 98 AND 99 LAST, IN SAME ORDER
AS FORUMINF AND FORUMCONF; INCLUDE ROTATION IN DATA FILE ]

[ PN: IF WEB: ] Connected to other parents

[ PN: IF CATI: ] First/Next), Connected to other parents

[ PN: IF CATI: ] (RE-READ QUESTION STEM IF NECESSARY: Thinking about the places
you visit online where other parents talk about raising children, how much do they make you
feel connected to other parents?)

[ PN: IF CATI: ] (READ LIST)

A lot more connected

A little more connected

A little less connected

A lot less connected

Doesn’t have much impact

[ PN: IF CATI: ] (DO NOT READ) Don't know

[ PN: IF WEB: ] Web blank / [ PN: IF CATI: ] (DO NOT READ) Refused

OCLOUUTh,WNH

QUE: PARPOST
ASK IF VISITS PARENTING SITES (PARFORUM=1-4):

Do you ever post or comment online about your own parenting experiences?

[ PN: IF CATI: ] (READ LIST)

1 Yes, often

2 Yes, occasionally

3 No

98 [ PN: IF CATI: ] (DO NOT READ) Don't know

99 [ PN: IF WEB: ] Web blank / [ PN: IF CATI: ] (DO NOT READ) Refused



